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KOHTPOJIbBHO-USMEPUTEJIbBHBIE
MATEPHAJIBI 1O JUCIHUIIJIMHE

OI'C2.03.UHoCcTpaHHBIii SI3bIK (AHTJIMACKHIA)
pOorpaMMbl NOATOTOBKU CHEIMAIIMCTOB CPEAHETO 3BEHA

o cnerranbHocTH 38.02.04 KomMepuus (1o oTpacasm)

Pa3zpaboruuk: ApreMenkoBa ['annHa AJleKCaHAPOBHA,
MpernojaBarelib, BbICIIAS KBAIU(PUKAITMOHHAS
KaTeropus



1. [TacmopT KOMIJIEKTA KOHTPOJIbHO-U3MePUTEIbHbIX MATEPHATIOB

KoMIiekT KOHTPOJIbHO-U3MEPUTENBHBIX MaTEPUAJIOB MPEAHA3HAUEH I POBEPKH U OLICHKU
pe3ynbTatoB ocBoeHUs AUCUIIMHBL OI'CI.03.MHocTpaHHbI A3bIK (AHIIMECKHMIA) TPOTrpaMMBbl
MOATOTOBKH cliennaincToB cpeanero 3BeHa (naiee [IIICC3) nmo cnenuansuoctu 38.02.04
Kovmmepuus (1o orpaciasim)

dopma NpOMEKYTOUYHON aTTECTALUN: DK3aMEH

B PE3YJIbTaTC OCBOCHUA JUCHUIIIINHBI 06yqa}01111/117105{ JOJI’KCH YMETh.

- 00maThes (YCTHO ¥ MUCHbMEHHO) Ha MHOCTPAHHOM $SI3bIKE HAa MPOECCHOHAIBHBIC U TIOBCEAHEBHBIC TEMBI;
- IEPEBOJIUTH (CO CIIOBApEM) HHOCTPAHHbBIE TEKCThI MPO(HECCHOHATLHOM HAIIPABIEHHOCTH;
- CaMOCTOSITEIbHO COBEPIICHCTBOBATh YCTHYIO M MUCbMEHHYIO PEUb, MOMOJIHATH CJIOBAPHBI 3armac;

B PE3YJIbTAaTC OCBOCHUA JUCHUILIINHBI O6Y‘I31—OHIPII>1C5[ HOJ/KEH 3HATD:

- nexcudeckuit (1200 - 1400 nekcuueckux eIMHUL) U IpaMMaTH4YECKUI MUHUMYM, HEOOXOIUMBIH JUIsI
YTEHUs U [1epeBo/ia (CO CI0BApeM) HHOCTPAHHBIX TEKCTOB NPO(PECCHOHATbHOM HalIPaBIEHHOCTH;

B pesynbrare u3yueHus Kypca CTYACHT AODKEH CHOPMHUPOBATH CIEAYIOIIHME OOIIHe

KOMIICTCHIINH:

OK 1. [ToHuMate CyIHOCTh M COLMAIBbHYIO 3HAYMMOCTb CBOEH Oyayluell npodeccuu, MposBIIsATh K HeH
YCTOWYHMBBIN UHTEPEC.

OK 2. Opranu3oBbIBaTh COOCTBEHHYIO J€STEIbHOCTb, BEIOUPATh TUIIOBBIE METO/IbI U CIIOCOOBI
BBINOJIHEHHS TPO(ECCHOHATIBHBIX 3a/1a4, OLIEHUBATh UX Y(PPEKTHUB HOCTh U KA4ECTBO.

OK 3. IlpuHumarte peuieHus B CTaHAAPTHBIX U HECTAHJAPTHBIX CUTYAIUSX U HECTH 32 HUX
OTBETCTBEHHOCTb.

OK 4. OcymiecTBIsATh MOUCK U UCTI0JIb30BaHUE HH(OpMAIIUK, HeoOXonuMol uid 3¢ eKkTuBHOrO
BBITTOJIHEHHS TPO(ECCHOHATTBHBIX 3a/1a4, TPOPECCHOHATBHOTO U JIMYHOCTHOTO Pa3BUTHSI.

OK 7. CamocTOATENBHO ONPEAETATH 3a/1a4i NPOPECCHOHATBHOTO M IMYHOCTHOTO Pa3BUTHUS, 3aHUMAThCA
camMo00pa3oBaHNEM, OCO3HAHHO IIAHUPOBATH TOBBIIICHNE KBATH(PUKAIIHNH.

Ycaopuem JA0IMYCKa K 3K3aMCHY ABJIACTCS IMMOJIOXKUTECIIbHAA TCKYIAasd aTTCCTaluA 110
JAUCHUIITIMHE U BBIITOJIHCHHBIC BHCAYAUTOPHBIC CAMOCTOATCIILHBIC pa60TBI.

[NomyueHHbIE 00YYAIOIMMUCS OLIEHKH 3aHOCSATCS B TIPOTOKOJL.
Bpewmst Ha BeITIONTHEHHE PaOOTHI — 6 .



2. Coaep:kaHue M CTPYKTYPA 3K3aMeHa

KoHTposnbHble MaTepuanbl Il MPOBEACHUS dk3aMeHa  GOpMUPYIOTCS U3 5 (IATH)
3aJIaHUMN.

PaGoTa onenHuBaercs B TMPOLIEHTHOM OTHOUIEHWH, COMPOBOXKIAETCS Talsuien
KPUTEPUEB OLIEHKH €€ BBINOJHCHUS W IIKAJIOW NEpPeBOJAa IMPOLUECHTOB B OTMETKHU IO
nATHOAUTBHOW CUCTEME. Pe3ynbTaThl BCETO TeCTa IO AHTIUHCKOMY SI3BIKY TPHU3HAIOTCS
YIOBIICTBOPUTEIHHBIMA B TOM CITydae, €ClIM OOYYAIOIIMICS TOTYydIrSl OTMETKY HE HUXKE «3»
0 NATUOAIILHOM IIKaJe ¢ y4ETOM MPOLIEHTOB.

Pe3yJIl)TaTLI 0CBOCHUA y‘leﬁHbIX OcHoBHBIE IOKA3aTeJIn OIICHKU
AOCTHKEHNH (00bEKThI OIIEHUBAHMA) pe3yJbTaToOB
3HaTh/MOHMMATH
Jlexcuueckuut munumym (1200-1400) no xasxcoou meme | 3Hauenus  HOBbIX  JEKCUYECKUX  eOUHUY,
VueOHOU OUCYUNTUHDI. CBA3AHHBIX C MEeMAMUKolU OaHHO20 SMana u ¢

COOMBEMCMBYIOWUMU CUMYAYUAMU 0OUeHUSL.

I'pammamuyeckuti Munumym, HeobXo0uMblil 0 Texcmol, nocmpoenHvle Ha A3bIKOBOM
umeHus U nepesooa (co closapém) UHOCMPAHHbBIX Mamepuaine no8ceoHe8Ho20 U
MeKCcmo8 npogheccUOHANIbHOU HanpasieHHOCMU. npogheccuonanbHo20 0ouenUs, 8 mom yucie

UHCIPYKYUU U HOPMAMUBHBLE OOKYMEHNbL NO
npogeccusm CIIO.

YMmeThb

Ymems camocmosmenvro coeepuieHcmeosams YCmmyro CdMOCWlO}imeﬂbHO coeepuiencmeosams

u nquMeHHle pe%, NONOJIHAMb CJZO6aprZIZ 3anac. yCI’I’ZHyIO u I’lLleMeHHyIO peqb, NONOJIHAMb
CJlOGClprluv 3anac

Ymemo nepesooums co cnosapem unocmpanmvie Ilepesoo mexcma co crosapem.

meKcmbul nqubeCCLlOHaﬂbHOZZ HANpAaejleHHoOCmu.

IIkaJsia oueHkn 00pa3oBaTeJIbHbIX JOCTHXKEHUN

[IpOLIEHT PE3YIBTATUBHOCTH (IIPABUIIBHBIX Ouetika ypoBHs MOATOTOBKH
OTBETOB) 6amn (oTMeTKa) BepOaIbHBII aHATIOT
90 + 100 5 OTnmaHO
80 + 89 4 Xoporo
70 +79 3 VYIOBIETBOPUTEINBEHO
Mmenee 70 2 HeynosnersopurenbHO




Ne IIpoBepsieMble 3JIeMEHThI OcBoeHHBIE YcBoeHHbIE

3aJaHUA COACPKaAaHUA YMECHUA SHAHUA

1. ['paMMaTHYECKHIT MUHUMYM Obnadams 3HaHUAMU ObvscHenue

no epammamuxe 2PAMMAMUYECKO20
mMamepuana no memam
VueOHOU OUCYUNTUHDL.

2. ['paMmaTHYECKUiT MUHUMYM C Obnadams 3HaHUAMU Obvachenue
HCIIONTB30BAHMEM JIEKCHKH no epammamuke ¢ 2PAMMAMUYLECKO20
MpodeccHOHATBHOI UCNONIb308AHUEM Mamepuana no memam

JIEKCUKU V4eOHOU OUCYUNTUHDL.
HaIpaBJICHHOCTH npogheccuonanvbHoll
HanpasieHHoOCmu
3. [TepeBon co cJIoBapeM Ilepesoo mexcma co Umenue
MHOCTPAHHBIX TEKCTOB cnosapem. AYMEHMUUHBIX  MEKCIMOG
PA3HBIX cmuietl, UCNONb3)s
OCHOBHblEe  BUObl  YMEHUs.
(o3naxomumenvHoe,
usyuarouyee,
NPOCMOMPOBOE/NOUCKOBOE)
8 3a8UCUMOCMU om
KOMMYHUKAMUBHOU
3a0ayu.
4. 3HaHUE JIEKCUYECKUX €IUHUILI Camocmosimenvroe 3nanue nexcuueckux
NONOJIHEeHUe CIOBAPHO | eOUHUY NOp MmeMam
20 3anaca u V4eOHOU OUCYUNTUHDL.
COBEPUIEHCNBOBAHUE
YCMHOU U NUCOMEHHOU
peuu.

5. 3HaHUE JIEKCUYECKUX €IUHUILI Camocmosmenvroe 3nanue nexcuueckux

NONONIHEHUe CI08APHO
20 3anaca u
COBEPULEHCNBOBAHUE
YCMHOU U NUCOMEHHOU
peuu.

eOUuHUY No memam yyeOHou
OUCYUNTUHBL.

Bcero 3agannii: 5
MaxkcruManbHOE TPOIICHTHOE COOTHOIICHHE 3a BhITIOMHEHHE TecToBor padoTel: 90-100 %o
OG6miee BpeMs BeinosiHeHUE: 90 MuUH

3. IIpouenypa nposenenus auddepeHIIUPOBAHHOIO 3a4eTa.

Ha BeImotHeHHE MMChbMEHHON 3K3aMEHAIIMOHHOM pabOThl OTBOAUTCS 2 aKaJIeMHUYCCKHUX
yaca (90 MuHyT).
Jnst mpoBenenus audPepeHIMPOBAHHOTO 3auéTa MO AHTIUHCKOMY SI3BIKY C
HCIIOJB30BaHUEM DK3aMEHAIMOHHBIX MAaTepHAIOB B BHjE HaOOpa TECTOBBIX KOHTPOJIBHBIX
3aJlaHui KaXJI0My 00y4aromeMycs BhIIaETCs:
- TEKCT C OJHUM U3 YETHIPEX BaPHAHTOB MMChbMEHHON dK3aMEHAITMOHHOMN paOOTHI;

IITHOAIIBHOM CUCTEME;

mKajla IepeBoOAa IMPOLOCHTOB BLIMMOJIHCHUA TCECTOBOTO 3addaHUSA B OTMCTKH IIO




- HHCTPYKIIHUS MO BBIIIOJIHEHUIO SK3aMEHALIMOHHON padOoTHI;

- JIUCT JJI1 YEPHOBHKA.

Bce 3amanus oOyuaromuiicsi BBINOJHAET Ha JucTax. JIUCTBI ¢ neuamuvim mekcmom
mecmogotl pabomuvl emy 8blOAIOMCS 8 00:A3aMeTbHOM NOPsOKe.

[lepen HauamoMm BBHINOJHEHUS MHUCHbMEHHOM 5K3aMEHAIIMOHHOM paboThl (Bpemsi He
BXOJIUT B 2 (J1Ba) aKaJeMUYECKUX Yaca) MPernojaBaresib KOHTPOJIUPYET 3ar0THEHUE JIMYHBIX
JAHHBIX 00YYaIOIUXCs, 3HAKOMUT O0YYAIOIIUXCSl CO CTPYKTYPOM 9K3aMEHAIIMOHHOM paboThI,
C KpUTEPUSAMU OLICHUBAHUS €€ PE3YIHTATOB.

OOyyaromuMcs MOSCHSIETCS, YTO SK3aMEHAllMOHHAas padoTa COCTOMT U3 5 (1SATH)
3ajaHuil. BplmomHeHnWe Kaxxaoro W3 3aJaHUil  oneHuBaeTcss B Oammax. [lporeHt
pPE3YNbTATUBHOCTH OTpPaXXEH B cHenuanbHOW TalOmuue. IIpoueHThl, MONydYeHHBbIE 32 BCE
BBIIIOJIHEHHBIE 33JIaHUsI, CYMMUPYIOTCS.

[Mlkana mpoleHTa pe3ylbTaTUBHOCTH NEPEBOAUTCS B OTMETKH IO MATHOAIBHOM
CUCTEME TMOKA3bIBAET, CKOJBKO MPOLIEHTOB HEOOXOAMMO HaOpaTh, YTOOBI MOJYYUTh OTMETKY
«2», «3», «4» nmm «S5». lllkana octaércss OTKPHITON Iis1 00y4arOIMXCSI B TEUEHUE BCETO
DK3aMEHA, OHM MOTYT OPHEHTHPOBATbCS Ha HEE B XOJE BBIIOJHEHHS 3K3aMEHALMOHHOU
paboTHI.

OOyuaromuecs 10JKHBl HAUMHAThH BHIIIOJHEHHE K3aMEHAIIMOHHON paboThl ¢ 3aaHU,
yKa3aHHBIX 10 MOpAAKy. s monydeHus yJOBIETBOPUTEIBHOW OTMETKH HEOOS3aTeNbHO
BBIIIOJIHATH 33JaHUS U MOJYyYNUTh COOTBETCTBYIOLIEE YHCIIO POLEHTOB.

4. KOHTpOJ’IbHO-I/I3Mepl/ITeJILHI)Ie MaTepuaJbl VA MPOBECACHUA MMCbMEHHOI'0O 3K3aMEHa
B BH€ Haﬁopa KOHTPOJBbHBIX 3auaHm71

4.1 Kparkass MHCTPYKUHUSI IS OOYYAOUIUXCS 1O BBINOJHEHHI0 3K3aMEHALMOHHOM
padoThl B BUjAe HA00PAa KOHTPOJIbHBIX 3aIaHUM

1. Ha BeImoTHEHE MTUCHMEHHON TECTOBOM pabOTHI MO aHTIUHCKOMY SI3BIKY OTBOAMTCSA 2 (1Ba)
axkanemuuecknx 4yaca (90 MuHyT).

2. PaboTta BBIMIONHSAETCS HA JIUCTaX C IEYaTHHIM TEKCTOM BapHUaHTa TECTOBOUM pabOTHI.
[Ipexne yeM 3amucath OTBET Ha JIUCTAX I cadu 1uddepeHIIpoBaHHOTO 3a4éTa,
PEKOMEHIYETCS BBIIOJHUTH 3aJaHUE HA JIUCTAX JJIs1 YEPHOBUKA.

3. [lepen HauamoM BBITIOJTHEHUS IK3aMEHAITMOHHON PaOOTHI:

- 3aII0JIHUTE JIUCT C JJUYHBIMU JAHHBIMU NIOJ PYKOBOACTBOM ITPEIOIaBaTENs;

- BHUMATEIIbHO 03HAKOMBTECH C 3aJJaHUSIMU;

- 03HAKOMBTECH CO IIKAJION mepeBoga OAJIJIOB B OTMETKY IO MSITHOAIBHONU CHCTEME.

4. TectoBass paboTa COCTOUT U3 S5 3a7aHUMN.

5. BeinosiHeHHe KaXX0T0 U3 3aJJaHUi SK3aMEeHAIlMOHHOM paboThl OIlEeHUBAETCs B Oasiax.
Ecnu npuBoauTCsS HEBEPHBIN OTBET WJIM HET HUKAKOIO OTBETa, oOy4Jaromuiics noixydaet 0
6aytoB. bamibl, moJiydeHHbIE 32 BCE BBITIOJIHEHHBIE 3a/1anusl, cymMmmupyrotcs. [llkana
nepeBojia 0aioB B OTMETKY IO MATUOATIILHON CUCTEME MOKa3bIBaET, CKOJIBKO 0asioB
JI0OCTaTOYHO HAOPaTh, YTOOBI IOMYUYUTh OTMETKY «3», «4», «5». [locTapaiiTech BBITIOJHUTD
KaK MOKHO OOJIbIIIE 3a7jaHui M HabpaTh KaK MOKHO OoJbIle 6amioB!

6. HeoO6xoaumo BBITIOTHSTE 33J]aHUsI B TOM TOPSKE, B KOTOPOM OHM JaHbl. [Ipomyckaiite
3aJJaHUE, KOTOPOE HE YIAETCA BBIITOJIHUTH Cpa3y, U MEPEXOJUTE K clenyromeMy. Ecnu nmocie



BBITIOJTHEHUSI Bcell paboThl y Bac octanercs Bpemsi, Bel cMokeTe BEpHYTHCS K IPOMYIIEHHBIM
3a1aHUSM.

Kenaem ynaun!

4.2. Ix3aMeHAIIHOHHAsI padoTa
TEST
1. Beibepute npaBuiIbHBINA OTBET. TOIBKO OJIMH OTBET IPABUIILHBIM.

1). This ship__ tomorrow.

A is arriving B will arrive  C is going to arrive
2). The meals__ delicious without any berries at all.
Atastes B is tasting C has tasted

3). Holly is a not a vegetarian. She__ vegetables almost.
Aisn'teating B hasn't been eating C doesn't eat

4).Bill has a bad throat. Heis

Aill  Bwell Cgloomy

5).Diana is the most cute girl I

A have ever been meeting B have ever met C ever meet

6). Vicki ___ French for four years now.

Alislearning B haslearnt C has been learning

7).They __ a plenty of problems since they moved to New York.

A have had B have C are having
8).Things of jewelry__ more and more expensive these days.

A get B has got C are getting

9). The party ___ all night already.

A is showing B has showed C has been showing
10). Ms. Rhonda is making a phone call ...

A every day B now C far too often

11). It was a young woman ... a grey jacket.

A worn B wearing C wear

12). ... acripple and an orphan after a road accident at five, she was brought up by her relatives.
A Being B Been C be

2. BLI6CpI/ITC N3 pa3HbIX CJIYYACB ICPEBOAA MPCATIOKCHUA HpaBHJ’IBHBIfI BapHaHT.

1). The train has slowed down before our eyes. (IToe3x 3amemseT xo/ nepen Hamumu riiazamu. [loesn
3aMeUIAIT X071 TIepe]l HallMMU ria3amu. [1oe31 3aMeuInT X0/ epe/1 HAlllMMU TJ1a3aMHu).

2). Will any problems arise in the lining of the tunnel? (Bo3uukuyt kakue-m1u00 mpobiIeMsl ¢
00IMIIOBKOM B TOHHENE? Bo3HUKIM Kakue-Iu00 MpoOieMbl ¢ 00IUIIOBKOM B TOHHENe? BO3HUKAIOT Kakue-
1160 TIpoOIIeMbI ¢ OOJIMIIOBKOM B TOHHENE?)

3). The first truck with a diesel engine has been shown at the Paris exhibition in the spring of 1928.

(ITepBBIit TPY30BHK C IU3EITBHBIM MOTOPOM OBbLT NOKa3aH Ha [lapmkckoii BeicTaBke BecHO# 1928 1. [lepBsiit
IPY30BUK C JIU3€IbHBIM MOTOPOM IO COOOIIEHUSAM U3 Ipecchl MoKasbiBaeTcss Ha Ilapuickoll BhICTaBKe



BecHOU 1928 1. IlepBblil rpy30BHK € IU3EIBHBIM MOTOPOM OyZeT mokas3aH Ha IlapikKcKoil BHICTaBKEe BECHOM
1928 r.)

4). People purchase automobiles to use them for basic convenience and as a manifestation of social
status. (JTrogu mpuoOpetanr aBTOMOOWIIN, YTOOBI UCIIOIB30BaTh MX JIJISl OCHOBHOTO yJ00CTBA U KaK
3asBJICHHE O CBOEM IT0JI0KCHUU. .HIOI[I/I HpI/I06peTaI-OT aBTOMO6I/IJ'II/I, yTOOBI UCIIOIL30BATh UX 1JIs1 OCHOBHOTI'O
yo0CTBa U KaK 3asBJICHHE O CBOEM MoJoxkeHHuH. JIrou OyayT npuoOperaTh aBTOMOOUIIH, YTOOBI
HUCITOJB30BaTh UX IJI1 OCHOBHOI'O y,I[O6CTBa M KaK 3asIBJICHHE O CBOEM HOJIO}I(CHI/II/I.)

3. IlpouuTaiiTe U YCTHO NepeBeNTe TEKCT.

Advertising and people
Advertisers tend to think big and this is why they're always coming in for criticism. Their critics seem to
resent them because they have a flair for self-promotion and because they have much money to throw around.
Why don't they stop advertising and reduce the price of their goods? After all, it’s the consumer who pays...
The poor old consumer! He'd have to pay a great deal more if advertising didn't create mass markets for
products. It's precisely because of the advertising that consumer goods are so cheap. But we get the wrong
idea if we think that the only purpose of advertising is to sell goods. Another equally important function is to
inform. A great deal of knowledge we have about household goods derives largely from the advertisements
we read. Advertisements introduce us to new products or remind us of the existing ones.
Lots of people pretend they never read advertisements, but this claim may be seriously doubted. It's hardly
possible not to read advertisements these days. And what fun they often are, too! Just think what a railway
station or a newspaper would be without advertisements. Would you enjoy gazing at a blank wall or reading
railway bye-laws while waiting for a train? Would you like to read only closely-printed columns of news in
your daily paper? A cheerful, witty advertisement makes such a difference to a drab wall or a newspaper full
of the daily ration of calamities.
We must not forget, either, that advertisement makes a positive contribution to our pockets. Newspapers,
commercial radio and television companies could not subsist without this source of revenue. The fact that we
pay so little for our daily paper or can enjoy so many broadcast programmes is due entirely to the money
spent by advertisers. Just think what a newspaper would cost if we had to pay its full price!

3aaHus K TEKCTY:
1. BeiOepuTe BbIpakeHUs1, HE MPOTUBOPEYAIINE TEKCTY:

a) Advertising is an insiduous form of brainwashing.

b) Advertising makes railway stations brighter.

c) One of the main functions of advertising is to inform.

d) It’s the consumer who pays for advertising.

e) Advertising is the main source of revenue for mass-media.

f) Advertising cheapens the quality of life: most advertisings are in a poor taste.
g) Advertising creates demand for the things we don't need.

h) Advertising shockingly interrupts our favourite TV programmes.

i) Advertising creates mass markets - therefore goods are cheap.

J) Some claim they never read advertisements: doubtful.

4. HaliguTe pyccKkue SKBHBAJIEHTHI CJIeYIOLIUX CJI0OB M BbIPAKEHMIA:

1.Hoarding a)rmoTpeduTeINb

2.Revenue b)Menoaust U3 peKIaMbl

3.Blank C)cTuxuiiHOE OECTBHE, HETIPUITHOCTD, HECYACTHE



4.Consumer d) yoexxnars

5.Closely printed €) peKJIaMHBIi IIUT
6.Calamity f) 6ecrutatHbiil 0Opasern
7.Jingle g) pexiama

8.Eye-catching h) noxox (romoBoii)

9.Free samples |) IpUBJIEKAIOIINI BHUMaHUE
10.Advertising J) HameuaTaHHBII psIOM
11.Convince K) mycroii, robIii

5. Haiizure pycckne JKBHBAJIEHTHI CJEIYIOIIUX CJI0B M BHIPAKEHHIi:

a).the power to tax 1)ycraHaBaMBaTh MUHHMAIbHYIO
3apaboTHYIO IJIATy

b) the power to spend 2)TpaHCIopT

c)to tax individuals 3)coluanbHbIe YCIyrH

e)to acquire funds 4)co31aBaTh CIIPOC HAa TOBAPHI U
YCIIyTH

f) to provide public programs  5)co3gaBark paboure MecTa s
06e3paboTHBIX

e) defense 6)peryupoBath IeSITEIbHOCTh
HNpEATPUITHI

g) education 7)IpOM3BOIUTH TOBApPHI U
YCIIyTH

h)transportation 8)posaBaTh HOBBIMH
MEIMIMHCKUI TTpernapar

i)social services 9)npuobperaTh cpencTaa
(ponnbl)

j) to create demand for goods and10)mpaBo TpaTHTh, pacXxoa0BaTh

services

k) to produce goods and services 11)mpaBo o6arate HaJIOroM

I)to regulate the activities of OTHOIICHHS MEXKTY

businesses 12)paboTomaTeneM u
paboTaronum 1o Haimy

m)employer - employee relations 13)o6pa3oBanue

n)to prevent from doing smth ~ 14)o6opona

o)to sell a new medicine 15)o6narath HajOraMu
OTIEIBHBIX JIHII

p)to set a minimum wage 16)o0ecrieurBaTh BHIMOJHEHHE
OOIIECTBEHHBIX NPOTrPaMM

q)to create jobs for the 17) memarp, 3anpemiarh 4ro-

unemployed 100 J1eNnaTh

4.3. OTBeTHI K IK3aMeHALIMOHHOM padoTe



3apanme 1. 1) B; 2) A; 3) C;4) A; 5) B; 6) C; 7) A; 8) C; 9) B; 10) B;11) B;12) A.

3amganme 2. 1). [Toe3 3ame it X0/ epe/] HATUMHU TJia3aMu.2). BO3HUKHYT Kakue-1u00 mpooieMbl ¢
o6utioBkoii B ToHHENne? 3). I1epBhlii Ipy30BHK ¢ AM3EILHBIM MOTOPOM ObLT MOKa3aH Ha [laprkckoi
BbICTaBKe BecHO# 1928 r. 4). JIroau npruoOpeTaroT aBTOMOOMIIN, YTOOBI UCIIOJIB30BATh HX IS OCHOBHOTO
yn00CTBa U KakK 3asBJICHHE O CBOEM IOJIOKEHUU.

3aganmue 3.

a) Advertising is an insiduous form of brainwashing.

c) One of the main functions of advertising is to inform.

d) It’s the consumer who pays for advertising.

e) Advertising is the main source of revenue for mass-media.
i) Advertising creates mass markets - therefore goods are cheap.

3ananue 4.

1-e), 2-h), 3-K), 4-a), 5 —j), 6-C), 7-b), 8-i), 9 — ), 10 — g), 11-d).

3aganue 5.
a) -11), b) -10), c¢) -15), d) -9), e)-10), f)-14), g)-13), h)-2), i)-3), j)- 4), k)-7), 1)-6), m)-12),

n)-17), 0)-8), 0)-5), p)-1).



